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1. REME (Financial Highlights)
[BfL: B5AH; % (Millions of Yen; %) ]

2024/2 2025/2 2026/2
ATEALL ATEALL AR
Amount YoY Amount YoY Amount YoY
L& 333, 160 105. 0 354, 018 106. 3 380, 063 107. 4
Net Sales
—
ERIA 22, 848 102. 1 23, 464 102. 7 24, 297 1083. 6
Other Revenues
I,
Ei”ﬂ.ﬁ 356, 009 104. 8 377, 482 106. 0 404, 360 107. 1
Operating Revenue
-
Eiﬂ.ﬁ 10, 366 124. 2 7, 892 76. 1 8, 332 105. 6
Operating Income
rth
ﬁé#fﬂﬁ 10, 396 122. 3 8, 020 77. 1 8, 028 100. 1
Ordinary Income
\IE
= FARLR 4 6, 193 131. 6 3, 606 58. 2 3, 732 103. 5
Net Income
s _L sl H
TERSTY AR & () 44. 49 131.5 25. 90 58. 2 26. 79 103. 4
EPS(yen)
[Bfi:- BAM ;% Millions of Yen; %) )
2024/2 2025/2 2026/2
R R 4574
Amount Amount Amount
Share Share Share
WEE 156, 268 100. 0 187, 262 100. 0 193, 483 100. 0
Total Assets
pe 2
MENHE 33, 840 21.7 37, 446 20.0 40, 349 20. 9
Current Assets
BREEEE
Property, 99, 001 63. 4 120, 123 64. 1 124, 836 64.5
Plant and Equipment
BREEEE
Intangible Fixed Assets 3,112 2.0 7,519 4.0 7, 186 3.7
L 2 P
BEZOMORE 20, 312 13. 0 22,173 11. 8 21,110 10. 9
Investment and Other Assets
=K
Iﬁlmﬁfi 122, 427 78. 3 149, 815 80.0 153, 134 79. 1
Fixed Assets
2= =
"'“EJJEJE, 66, 287 42 4 79, 858 42. 6 80, 516 41.6
Current Liabilities
= =
[El7E SR e 18, 315 11. 7 34, 340 18. 3 38, 609 20.0
Long-term Liabilities
MR R 71, 665 45. 9 73, 063 39.0 74, 357 38. 4
Net Assets
e, P
THR A YRR E (F) 513. 83 — 523. 85 — 534. 09 —
BPS(yen)
==
AHFAE 22,546 | 14. 4 46, 441 24.8 45,130 | 23.3
Interest-bearing Debt

2. BERMA

(Selling, General and Administrative Expenses)
[B4I:BHAH; % (Millions of Yen:; %) )

2024/2 2025/2 2026/2
&% ATHEALE FE Ltk €% ATHALE FELblt o) ATHEALE SEELt
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AR 44, 225 104. 2 13. 3 47, 907 108. 3 13. 5 51, 298 107. 1 13. 5
Personnel Costs
B
'ﬁﬁﬁ . 3,772 98. 7 1.1 4, 058 107. 6 1.1 4, 347 107. 1 1.1
Advertising Costs
Rt E
; 7, 954 104. 6 2.4 8, 311 104.5 2.3 8,577 108. 2 2.3
Selling Costs
EiEE
o 33, 423 101. 3 10. 0 36, 242 108. 4 10. 2 37, 805 104. 3 9.9
Facilities Costs
J— - 111
kel 7, 541 107. 0 2.3 8,478 112. 4 2.4 9, 062 106. 9 2.4
General Costs
e
;):; 96, 919 103. 2 29. 1 104, 997 108. 3 29.7 111, 091 105. 8 29. 2




3. KEBDIK

(Number of Employees)

2024/2 2025/2 2026/2
N - ATHAIERE A BTAAIER A# ATHAIER
Number Change Number Change Number Change
ag=|
Full-Time Employees 2, 986 16 3, 071 85 3, 095 24
A—h-T)THE
Part-Timers and Contracted Employees 9. 611 60 10, 287 626 10,019 A218
BERAR 12, 597 76 13, 308 711 13,114 A194
Number of Employees
X REEBIPRA—R N—r2(7—[LAM160H #BE, H B (It ~DHAEZRE FAHREZELHHEETYT,
2024/2 2025/2 2026/2
ATHAIERE BTAAIER ATHAIER
Change Change Change
IN—IEEEE (%)
Ratio of Part-timers to Total 75.9 0.0 76. 4 0.5 76.3 A0. 1
TS BECE (%)
[NEE/EEHBFE] 41. 2 AO. 3 42. 4 1.2 43. 0 0.5
Labor Share
—AN&EYFZES(FA)
(55 b &/ e R R 2] 26, 504 1, 399 27, 255 750 28, 607 1, 352
Sales per Employee
(Thousands of Yen)
4. €MDK (Financial Position)
[Ef: BAM; % (Millions of Yen; %) ]
2024/2 2025/2 2026/2
®%8 AIEALE ®%8 ATEAEE ®%8 EUE N4
Amount YoY Amount YoY Amount YoY
= E0F B
IR 4 77.5 3 81.8 5 144. 6
Interest Income
SWMEEE
Dividend Income 8 65.1 1 8.1 0 40.0
IhEF(A) 12 68. 9 5 40. 2 5 114. 0
Financial Income
LTS 112 106. 7 216 192. 6 521 241. 4
Interest Expenses
hEt (B) 112 106. 7 216 192. 6 521 241. 4
Financial Expense
£RINZ (A) — (B) _ _ _
Net Financial Charges A99 A211 A516
AV FLARDALYT LT 105. 92 f(Times) 78. 47 f&(Times) 42. 08 f&(Times)

Interest Coverage Ratio

5. HAIFIZE - FrAliRL

(Extraordinary Profit and Loss)

[ Bz : B A H (Millions of Yen) )

Total Extraordinary Loss

Amount

& & A S il

i 81
Gain on sale of non-current assets
BARIB A o1
Total Extraordinary Income
& E & E NS 65
Loss on Retirement of Fixed Assets
HARIRR 2. 794
Impairment Loss
T THET 0 205
Provision for loss on store closings
Z Dt

47
Other
FAlELEE

WARR AT s 112




6. RiFREDIK

(Capital Expenditures)

[ B4 : B A M (Millions of Yen) ]

2024/2 2025/2 2026/2
HIERE
For New Store 3. 316 9. 730 50
EE#EE:%. 2,102 2, 199 2,482
For Renovation
IT %#&
For IT 119 205 241
D1t
For Others 6, 270 10, 738 12, 862
EiERERET
Total Capital Expenditure 11,808 22, 874 15, 636
;'Jﬁ{ﬂﬁﬁ'iﬂﬁ . 6, 340 7,048 7, 845
Depreciation and Amortization
X BEREERL. EANIHRVERESORERIZETHRTEETY,
7. BFIFARDIKH (Interest-bearing Debt)
[Bfi: BHAM; % Millions of Yen; %))
2024/2 2025/2 2026/2
£%8 ATEARLE ®%8 ATEARLE &%8 BIEAR L
Amount YoY Amount YoY Amount YoY
+ s A~ A4

REEAE 1 RURNBFFEST) 11, 395 72. 4 30, 200 265. 0 37, 000 122. 5
Long—term Dept
= H]
B A 10, 900 117. 2 16, 000 146. 8 7, 900 49. 4
Short—term Dept
U—ARBEEURRATEST) 251 96. 4 241 95. 9 230 95. 4
Lease Dept
_ﬁﬂl%ﬁﬁﬁ 22, 546 89. 1 46, 441 206. 0 45, 130 97. 2

8. FLXRBHFELEDRKI (Sales by Store Type)
[Bfi: BHAM; % Millions of Yen; %))

2026/2
swEtS BIHALE BETELE 1)
Sales Yoy Same §cale
ratio

GMS
General Merchandise Store 209, 825 107.8 101.0
SM
Supermarket Store 110, 326 104. 4 101. 9
DS
Discount Store 64, 502 110. 8 103. 7

¥ TIREZRBICETISHEE (RERHELEE205)DBERAAOEETHERLTEYET,
¥ [GMS ZZ ] --#EX—/—(SuC &L) . [SMEBE |- R—/N\—I—IrEE IDSEE| - TARAAVIEE
X1 BEFELEIZDOWVTIL. 2024 FEELIBOHIE -FAEEREET,




9. ARAFTLEOKR (Sales by Product Category)
[BfI: BHAH; % (Millions of Yen; %) ]
2025/2 2026/2
D= R BTHALE s R ATEALL
Sales Share YoY Sales Share YoY
?Kﬂ 20, 279 5 7 99. 2 20, 065 5.3 98. 9
Clothing
R 289, 471 81.8 107.0 312, 849 82. 3 108. 1
Food
EERE
Home, Digital 44,130 12. 5 105. 3 46, 995 12. 4 106. 5
and H&BC
T 135 0.0 98. 2 153 0.0 112. 6
Others
&t 354, 018 100.0 106. 3 380, 063 100. 0 107. 4
Total
[ERFI D NER]

R LTARRES. AV AT AKX
"B IOV TA)— REKE.BE. TN AVANTA—H)— #E

EERRER - RE. XE MARE— AV TFT—&A—T U RUFS EHEE.

Tt - FTRE, T D1t

10. BEMmAIFELEFEE

R—LT7yiar, H&BC

(Gross Margin Ratio by Product Category)

[BEfiL: %]
2025/2 2026/2
SE LRI E iR So bR f R iR
Gross Margin Ratio Change Gross Margin Ratio Change
Kﬂ. 40. 4 1.8 40. 0 AO. 4
Clothing
=]
B 23.8 AO. 2 23.7 AO. 1
Food
FEERR
27.7 . 27. 4 AOQ.
Home, Digital and H&BC 0.3 0.3
0kt 29. 5 13. 2 14. 9 A14. 6
Others
R
25. 3 AO. 1 25.0 AO. 2
Total

11. AENBRFEERLEHRUE

(Comparable Store Sales Growth by Month )

[BifI:%)

25/3 25/4 25/5 25/6 25/7 25/8 25/9 25/10 25/11 25/12 26/1 26/2 %E‘i‘

22*4, 95. 3 94.9 | 100.9 99. 3 95. 4 97. 1 91.2 | 107.9 96. 2 92. 1 96. 8 98.9 97. 1
Clothing

=]
Fﬁ;)?)?i 104.4 | 103.4 | 102.6 | 101.8 | 102. 0| 102.3 | 100.8 ( 100.6 | 101.5| 102.0| 103.0 | 103. 0| 102. 3
R R 100.9 | 100. 2 99.9( 103.6 | 103.7 | 101. 3 97.6 | 101.9 | 104.0 98.7 | 105.5 | 104.7 | 101. 7
Home, Digital and H&BC
o
;)t":-l 102.3| 102. 1| 102.0 | 101.7 | 101.8 | 101.8 99.7 ([ 101.3] 101.3| 100.9 | 102.9 | 103. 0| 101.7

==
AENRFET LEBRUE

%
19

25/3

25/4 25/5

25/6

25/17

25/8

25/9 25/10 25/11

e -RH e BE - ERRIR —— &5

25/12  26/1

26/2



12. BIFEDOEFH - FHIE - RER/BOBHLHERS

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)
2024/2 2025/2 2026/2
BITHALE(YoY) AT LE(YoY) BITEALE(YoY)
EH
Number of Customers 102.8 % 99. 8 % 99.2 %
-1
Average Spending per Customer 101.5 % 102. 6 % 102.5 %
AR T R 95.5 % 99.0 % 98.0 %
Number of Product Sales ' ) '
1 3. FEAEDIK (New Store and Closed Store Details)
FE B [E£ FRT7E SeIHmEHE (m)
Open Date Store Name Location Retail Space
#i5 202543 A 280 ENES HoL3%17THRE IR RE 189
New Stores
FAIEHR 54 AR SEIZERE (m)
Close Date Store Name Location Retail Space
RS 20264 2H28H ROV ZAUEY : )5 WL 2, 904
Closed Stores

1 4. #ighl - ZREAIESH  (Number of Store : By Region and Store Type)
?‘*éiM—S/ — A= \°—Sl\7/[—’7'yl~ ?atgihxw TOMOoKD
Oeneral Merchandise | Supermarket Store | Discount Store Other
FLIR™ 18 32 12 46
KBl 4 4
AR, dL 3 2 6
&N ; .
HIETH ] .
LRH ;
18571, SIIERET » .
RIS DI 16 o1 .
it 45 66 »e i

X 2026F2A XA

INIZ—N—TFEWNET [T2&145[EGET /AU INAVFIRTERE 1Y ET,




15. HERERELORE

(Inventory Turnover and Loss Ratio )

2024/2 2025/2 2026/2
EESHEUE (%)
Inventory Growth Ratio (%) 938. 2 93. 6 106. 4
=~ HEEEERE (E)
Clothing Inventory Turnover (Times) .4 8.7 3.6
ARE (%)
Loss Ratio (%) 0. 36 0.30 0. 28
EESHEUE (%)
Inventory Growth Ratio (%) 106. 3 118.7 104.0
B& HEEEERE (E)
Food Inventory Turnover (Times) 40.8 39.8 38.5
ARE (%)
AOQ. AQ. AQ.
Loss Ratio (%) 0.18 0.1 0. 11
EmEMRUE (%) 99. 8 106. 1 103. 5
EREAE Inventory Erowth Ratio (%)
il HEERERE ([E)
Home, Digital Inventory Turnover (Times) 4.2 4. 4 4. 4
and H&BC OX = (%)
= (o]
Loss Ratio (%) 0. 30 0. 29 0. 30
EESHEUE (%)
Inventory Growth Ratio (%) 99.3 105. 8 104. 4
=5 HEEEERE (E)
Total Inventory Turnover (Times) 13.8 14.5 14.6
AXE (%)
AOQ. AO. AOQ.
Loss Ratio (%) 0. 08 0. 03 0. 03
Ak . . . .
16. XEREE (Major Financial Indicators)
2024/2 2025/2 2026/2
REERBFIEER %
Ordinary Income to Total Assets Ratio 6.7 4.7 4.2
REELEIMA R %
Net Income to Total Assets Ratio 4.0 2.1 2.0
BALY = 0
B2 AASHIRFIE R (ROE) % 8 9 5 0 5 1
Return on Equity
HEERERE . =l 2 13 1 89 1 96
Total Assets Turnover times
nh ridh b5 73
E%HRH%%%%UH&%— % 2 g o 1 5 0
Ordinary Income to Revenues
TLEEENEE %
Ordinary Income to Net Sales 3.1 2.3 2.1
&h = 3=
E%HZEE%*UEi % 5 9 o 1 o 1
Operating Income to Revenues
TLEEENEE %
Operating Income to Net Sales 3.1 2.2 2.2
TRRETYMEE M
Net Assets per Share Yen °13. 83 523.85 534. 09
BHO&EARLE %
Shareholder's Equity Ratio 45. 8 39.0 38. 4
17. %HXDKR (Stocks Position)
2024/2 2025/2 2026/2
# =
A B {E () 973 1,018 959
High(yen)
A B (F) 772 831 798
Low(yen)
HAth F g pRAEE (F) 869 902 896
Average(yen)
EEHE%%ﬂE(H). . 889 835 912
Term-end closing price(yen)
FReL B 058 (B 5 F) 123, 788 116, 318 126, 883

Market Capitalization(Millions of Yen)




